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B.Com Qrdinance

The Faculty of Commerce:

The Allahabad State University 1s an emerging centre of excellence e in
aria by
thek{igher Education was founded on June 17, 2016. The territorial Jurisdiction
of the University is district of Allahabad, Kaushambi. Fathehpur & Pratapgarh.
The Present Campus of the University is located in the hear#of the city on M.G.
Road. Allahabad. Although a huge Campus is under Construction in 113 acres of
land in Naini.
All the Undergraduate Courses are running in its affiliated collages and
Post Graduate Courses are in the Colleges and Campus both. The Department of
Commerce came into existence in August 2016 in the Campus. The Department
shall conduct doctorate programme in the University Campus and its Colleges
and Post Doctoral Programmes in the University Campus only. The graduate
level programmes are currently being run by its affiliatedcolleges and post

Graduate programme in the Univ ersity campus and colleges both.

Disciplinary Consideration

And Co-Curricular Activities

The students of University Campus and its colleges are required to
maintain prescribed levels of discipline in terms of the attendance and proper
conduct within and outside the campuses. Every student is required to carry
his/her identity cards all the times. The students are required to show proper
conduct and keep away from any activity that may invite disciplinary action.

The academic units places a lot of importance on supplementing the
academic curriculum with development activities like. debates, quiz, essay
competitions & workshops €tc.

B. Com (Three Yecar Degrece Courses)

A full time three years programme lcading to the award of "Bachelor

Degree in Commerce”. In each year there shall be six papers consisting of 100
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Marks each. 1n the third year there shall be four compulsory and two optional
papers. In optional there are three groups and candidates are required to opt any
one of the group. In the end of the third year there shall be a viva-voce of 100
marks.

Examination & Evaluation

1. The examination for the Degree of Bachelor of Commerce shall be held in
three parts viz at the end of part-1. part-ll and part-111 each paper carries
100 marks.

2. Candidates shall be cligible to appear at the Part-11 or Part-1II examination
only after they have passed the Part-1 and Part-11 examinationg,respectively.

3. In order to be declared successful at the Part-I, Part-II and Part-1I1
examinations. a candidate shall have to obtain a minimum of 33% in each
group.

4. Divisions shall be awarded at the end of the Part-1I examination on the
total marks obtained in Part-l. Part-1l and Part-IlI examinations,
Candidates who obtain 60% and more of the aggregate marks shall be

placed in the First Division, candidates who obtain 43% or more but Icss

than 60% of the aggregate marks shail be placed in the Second Division.

Candidates who obtain 33% or more but less that 45% of the aggregate
marks shall be declared to have passed in the Third Division. )
5. If a student is unable to secure 33% marks in any of the one group. he/she
shall be promoted to the next class but he/she has to clear the group by
appearing in the coming examination of the said class & paper otherwise
hefshe will not be eligible to promote in the subsequent class. For example
it he/she fails in paper one in B.Com. 1, he/she will be promoted to B.Com.
[ but he'she will be eligible to promote B.com. 111, when clears the B.Com

| exanypaper by appearing in B.Com 1 with B.Com. 11. 62 tae tha Bk

Ppot examoiondin 33 comsudtra .
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6. There shall be 5 questions in each papers. The total marks of the each paper
will be 100. First Question will be compulsory of 20 marks having five
short answer of 4 marks questions from all units. Four question willfset

from al) units. Comprising one guestion from each unit on either or basis.



B.Com. Three Years Degree Syllabus

B.Com. Part-1

Compulsory Paper Name Max Min
- - Mark. Mark.
Group A
| BCOM-101 [ Business Communication 100 33
- BCOM-102 | Financial Accounting 100 33
o N Group_ﬁ B
BCOM-103 | Business Regulatory Frame Work 100 33
BCOM-104 | Business Statistics 100 33
Group C
,?COM-IOS Business Economics 100 33
BCOM-106 | Indian Economy 100 33
T - o Total | 600 198
l_ — —
B.Com. Part-II
_Coinpulsory P;'i—[_)er Name Max Min
- Mark. Mark.
Group-D
BCOM-201 | Business Finance 100 33
BCOM-202 | Cost Accounting 100 33
o Group - E
BCOM-203 Business Organization & Management 100 33
BCOM-204 [ncome Tax Law and Account 100 33
- ﬁiﬁﬁaroup -F
" BCOM-205 | Money and Financial ~ System 100 33
‘ BCOM-206 | Business Environment 100 33
i ) - Total 600 198
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B.Com. Part-III

liC()m_l_Julisiti)ry_T_ j’;perﬁgn{e - l Max ‘ Mini
L Mark Mark.
Group - G
“BCOM-301 | Auditing o 100 33
BCOM-302 | Corporate Accounts 100 33
_____ ) - (Erouipi- H 7
% BCOM-303 | Human Resource M_::}lagément 100 33
BCOM-304  Marketing Management 100 33
Optional G_;nﬁg)s OPT (any_o;lzofthcm) 7
o 77Gr0;p -1 (lrisurance and Risk Management) N
| BCOM-305 | Principal & Practices of Life and[ 100 33
‘. Property Insurance
| BCOM-306 | Insurance Law. Salesmanship and
[ Risk Management 100 33
ip Gl:()up - J _(Banking and Foreign Exchange)
1 BCOM-307 | Banking Law and Practices 100 33
‘ BCOM-308 | Foreign Exchange Practices and
| Problems 100 33
Group - K (Curpﬁ(;rate_ﬁnd Industrial Laws) N o
{ BCOM-309 | Company Law and Secretarial 100 33
| Practice
' BCOM-310 | [ndustrial and Labour Laws 100 33
i BCOM-311 | Viva-Voce 100 33
| ' " Total | 700 231
f | B.Com LILIII Grand Total | 1900 627
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B. COM-PART |
GROUP - A: PAPER CODE-BCOM-101
BUSINESS COMMUNICATION

Objective: The objective of this course is to develop effective business
communication skills among the students.

Course Inputs

Lt -1

Unit-11

Uit 1H

Uinit-1%

[ntroducimg Business  Communication @  Basic  forms  of
communicating,; Communication models and processes; Eflective
communication; Theories of communication; Audience analysis.
Sell-Development and Communication: Development of positive
personal altitudes; SWQO T analysis; Vole's model ol interdependence:
whole communication.

Corporate Communication: Formal and informal communication
networks:  Grapevine;  Miscommunication  (Barriers);  Improving
communicalion. Practices in  business communication; (Group
discussions: - Mock interviews;  Seminars;  Effective  listening
exercises. Individual and group presentations and reports writing.
Primciples ol ltective Communication:

Writing Skills: Planning business messages; Rewriting and cditing;
lhe tirst draft; Reconstructing the tinal draft; Business letters and
memo formats; Appearance request fetters: Good news and bad news
letters: Persuasive letters: Sales letters: Collection letters: Office
memorandum

Report Wiinng : introduction to a proposal, short report and formal
weport, report preparation Oral Prescentation:  Principles ol oral
Presentation: Principles ol Oral  presentation,  lactors  allecting
presentation  sales presentation, training presentation, conducting

suryevs, speeches o motivate, elfectve presentation skills.
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Suvgested Readines:

I

[2

[P

Bovee and [hill - Business Communication Today: Tata McGraw 111,
New Delhi.

Ronald .. Dulck and John S, Fielder. Principals of DBusiness
Communication; Macmitlan Publishing Company, London.

Randal 1.. Magors; Business Communication : Harper and Row new
York

Webster's Guide 1o Blfective Letter Writing; Harper and Row, New York.
Balasubramuny am: Business Communications; Vikas publishing House,

Pelhi.



GROUP-A : PAPER CODE-BCOM-102
FINANCIAL ACCOUNTING

Objective: 1o impart basic accounting knowledge as applicable in business.

Course lnputs:

Unit -1

Uinit 11

Ulnit -1

Unit-1V

Suguested Readings:

Meaning and Scope of Accounting: Need, development, and
definition ol accounting; Book-keeping and accounting; Pecrsons
interested in - accounting; Disclosures; Branches of accounting;
Objectives of accounting. Accounting Transactions: Accounting
Cycle; Journal; Rules of debit and credit; Compound journal entry:;
opening entry: Relationship between journal and ledger; Rules
regarding posting; Trial balance; Sub division of journal. Final
Accounts: Manulacturing account; Trading account: Profit and loss
account, Balance sheel.

Branch Accounts: Dependent branch; Debtors system, stock and
debtor  system;  Final  accounts  system; Wholesale branch;
independent branch; Foreign branch; Royaltics Accounts.

I fire-purchase and installment purchase system; meaning ol hire-
purchase contract Legal provision regarding hire-purchase contract;
Accounting records for goods of substantial sale values, and
accounting records for goods of small values; Installment purchasc
sy slem.

Partnership  Accounts:  lissential  characteristics ol partnership:
Partnership deed; Goodwill; Reconstitution of a partnership [irm-
Admission of a partner; Retirement ol a partner; Death of a partner.
Amalgamation of parinership firms; Dissolutions of a partnership

Nrm-Modes of dissolution ol a lirm; Accounting cntries; Insolvency

w

ol partners.
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Anthony, RN and Reece. J.S. 1 Accounting Principles; Richard Irwin

Gupta, R and Radhaswamy. M : Financial Accounting; Sultan Chand
and Sons, New Delhi.

Monga LR, Ahuja Ginsh, and Schgal Ashok: Financial Accounting:
Mayur Paper Back, Noida.

Shukla. M.C.o Grewal 1.S., and Gupta, S.C.: Advanced Accounts S.
("hand & Co. New Delhi.

Compendium ol Statement and Standards ol’ Accounting : The Inslitute of
Chartered Accountants ol India, New Delhi.

Shukla M B- T'inancial Accounting, Kitab Mahal Allahabad



GROUP-B PAPER CODE-BCOM-103
BUSINESS REGULATORY FRAMEWORK

Objective: Fhe objective ol this course is 1o provide a brief idea about the
[ramework ol Indian business laws.

Course Inputs:

Uinit -1

Unit-11

U nit-111

Linit-1Y

F.aw ol Contract (1872): Nature of contract; Classification; offers
and acceptance; Capacity ol parties to contract; Iree consent;
Consideration; Legality of object; Agreement declared void:
Performance of contract; Discharge of contract; Remedies for breach
ol contract.

Special Contracts : Indemnity; Guarantee; bailment and pledge;
Agency. Sole of Goods Act 19300 Formation of contracts ol sale:
Goods and their classilication. price: Conditions, and warrantics;
| ransfer of property in goods; Performance of the contract of salcs:
UInpaid scller and his rights.

Delinition of negotiable instruments: Features; Promissory note:
311l of ¢schange & cheque: Tlolder and holder in the due course.
Crossing ol a cheque, types ol crossing; Negotiation; Dishonuor and
discharge ol ncgotiable instrument.

Ihe Consumer Protection Act 1986: Salient features; Definition of
consumer:  Grievance redressal machinery. Foreign Lixchange

Management Act 2000: Definitions and main provisions.

Sugeested Readings:

l Desar TR, Indian Contract Act. Sale of Goods Act and Partnership Act: S.C Sarkar

&osons vt [id Nolkata.

2 Khcreamwala 1S The Negotiable Instruments Act. No M. Tripathi Pyvt. Lid. Mumban
3 Smieh wwtar The Principles of Mercantile Taw: Eastern Book Company. Lucknow.

4 huchal M.C.: Business Law, Vikas Publishing House. New Delhi.

5 K apoor N D, Busiess Taw: Sultan Chand & Sons. New Delhi.
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GROUP-B: PAPER CODE-BCOM-104
BUSINESS STATISTICS

Objective: I'he Purpose of this paper is to inculcate and analytical ability among

the students.

Course Inputs

tnit -1

Unit-T1

Unit-11

Unit-1V

INTRODUCTORY : Meaning. Scope. Importance and limitations of
Statistics. STATISTICAL INVESTIGA TTON: Planning of statistical
investigation. census and sampling methods .Collection of Primary and
Secondary data, Statistical errors and approximation. classification and
| abulation ol data, I'requency distribution.

STATISTICAL AVERAGE: Arithmetic, geomctric and Hormonic
means. mode Median Qualities and percentiles, Simple and weighted
average. Uses and Limitations ol difference averages. DISPLRSION
AND SUKI'W NIESS: Range Quartile deviation mean, Deviation and
their coellicients, Standards deviation coeflicient of variation, Skew
ness and 1ts coclticients.

CORRI'1 ATION: Karl person's cocfticient of correlation Probable
I yror and interpretation of cocllicient of correlation Rank Difference
Method and Concurrent Deviation method.

ANALYSIS OF TIME SERIES @ Component of time Serics.
caleulation ol Secular Trend-Moving Average method and method of
[cast squares. INDLEX NUMBLRS @ Utility ol index numbers.
Problems in the construction of index number, simple and weighted
index number, Base shifting Fishers ideals index number and lests of

reversibility .

Suveesied Readings:

[ YN | Thanee. Fundamentals ol Statistics,
28N P Singh. v b g |
3

L T S

L)

KN, Nagar, URkia) & Regi=d |

R.P llooda, Stauistics for business and l'conomics.

S P Gupta, | undamentals ol Statistics.

5. Ramendu Roy, Principles of Statistics- Prayag Pustak Bhawan Allahabad



GROUP-C : PAPER CODE-BCOM-105
BUSINESS ECONOMICS

Objective: his course is meant to acquaint the students with the principles of
business cconomics as are applicable in business.
Course Inputs

Unit-1 Introduction : Basic problems ol an economy. Elasticity of Demand:
Concept and measurement ol clasticity ol demand: Price, income
and cross clasticities; Average revenue, marginal revenue. and
clasticity - of demand; Determinants  of clasticity of demand;
Importance of clasticity ol demand.

Unit-11  Production Function: law of variable proportions; Iso-quants;
Leonomic regions and optimum [actor combination; Expansion path:
Returns to scale; Internal and external cconomies and diseconomics;
population Theory- Malthus and optimum. Theory of Costs; Short-
run and long-run cost curves-traditional and modern approaches.

Unit-11T Price-output decisions under different Marketl conditions. Perfect
Competition, Monopoly: Monopolistic Competition:  Oligopoly;
Duopoly  Non-price  Competition, Price  discrimination and
diseconomies.

Unit-\'l  Theory ol Distribution; Marginal Productivity theory and demand
lor lactors: nature of supply of lactor inputs; Determination ol wage
rates under perfect competition and monopoly: Exploitation of labor;
Rent-concept; Ricardian and modern theories of rent; Profit concept
and 1heories ol Prohit.

Sugoested Readings:

I John P. Gould. Ji. and bdward PP Lazear: Micro-cconomic Theory; All India
Lraveller, Delhi.
2, Browning Ldger K. and Browning Jacquenlence M: Microeconomic Theory

and Applications, Kalvani, New Dethi.
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Watson Donald S and Getz Moleolm: Price Theory and its Uses; Khosla
Publishing House. New Delhi.

Noutsovianni A. - Madern Microeconomics; Macmillan, New Delhi.

. Richard G, Lipses - An Introduction to Positive Liconomies; ELBS, Oxford.

6.

Pro 11.K. Singh: Business liconomics Prayag Pustak Bhawan Allahabad.



GROUP -C : PAPER CODE - BCOM-106
INDIAN ECONOMY

Course Inputs

Unit-1I

Structure and Basic Features of Indian Economy; Indian Demographic Structure :
Population Growth, Sex Ratio, Age Composition, Migration; Planning in India :
Meaning and Types of Planning , and main Features of Five Year Plan and NITI

Ayog.
Unit - 11

Large Scale Industries : Iron and Steel : Present Position Problem and Prospects,
Information Technology : Present Position, Problem and Prospects, Sugar : Present
Position Problems and prospects, MSME : Definition, Objective, Scope, Problem &
Government policy. Industrial Policies : 1948, 1956 and present Industrial Policy.

Unit-111

Transport, Road : Present Position, Problems and Prospects. Railway : Present
Position, Problems and Prospects, Air : Present Position, Problem and Prospects,
Water : Present Position, Problems and Prospects. Agriculture: Land Reforms,

Agricultural Finance and Rural indebtedness; Marketing 0f Agricultural produce.
Unit-1V

Foreign Trade : Composition of Foreign Trade after 1991. Export promotion &
Import Substitution, India and the World Trade Organization. Indian Tax Structure
: Taxes imposed by the Central and State Government. T (-9[ 8, T,

Suggested Readings :
1. J.N. Mishra, Kamlesh Kumari : Indian Economy; Kitab Mahal, Allahabad
(Hindi & English).
2. Dutt & Sundaram : Indian Economy; S. Chand & Company, New Delhi.
P.K.Dhar: Indian Economy; Kalyani Publishers, New Delhi.
4, SK.Gupta and D.D. Chaturvedi Indian Economy, Kitab Mahal, Allahabad.
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B. COM-PART 11

GROUP -D : PAPER CODE-BCOM-201

BUSINESS FINANCE

Objective: The objective of the course is 1o help students understand the

(mit-1

Unit-11

Unit-T1

[ nit-1\

conceptual framework of business finance.

Business linance: Nature and scope, Iinancial management- nature
and scope, Financial goals: profit Vs. Wealth maximization; Finance
[unction-investment, financing and dividend decisions, Capital
Budgcting-Meaning, Nature, Importance, Investment decisions and its
major evaluation criteria

Cost of capital- Mcaning importance, Calculation of cost of debt,
preference shares, Lquity shares and retained Earnings, Combined
(weighted)  Cost  of  Capital.  Capitalization-Meaning  over
Capitalization. Theory of Capitalization, Capital structure-Mcaning
determinants and theorices.

Prvidend policies: Issucs in Dividend policies; Dividend models.
Sources ol funds: T.ong lerm lunds, Short ferm funds. Nature
signilicance and determinants of Working Capital,

C apital market-(a) New issue market (b) Secondary market, Function
and role of stock exchunge( 1BSI., NSL). Importance provisions of
SEBL (Listening  procedure and legal requirements, pricing and

marketing ol public issucs). Moncy Market: Indian Money markets.

REFERLNCIS:

I Proc ITEK Smah Buesiess Pinanee Prasag Pustak Bhawan Allahabad

2. Bhallo Vi Modern Workmg Capital Management

voBrghame bt Gapenskl 1.C & Lhrhardt, MLC L inancial Management-Theory and practice

4 Chanarr Prasanna Dinanaal Management- Fheory and practice.

SONhan N

& tam PR Dinancial Management and Text and Problems

2
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GROUP -D: PAPER CODE-BCOM-202

COST ACCOUNTING

Objective: This course exposes the students to the basic concepts and the tools

used in cost accounting.

Course inputs

Unit -1

Lnit-H1

Unit-111

Enit-1V

Intreduction: Nature and scope of the accounting; Cost concepts and
classification: methods and techniques: Installation of cost system:
Coneept of cost audit. Accounting [or Material: Material control;
Concept and techniques; pricing of malterial issues; Treatment of
material Tosses.

Accounting  Tor Labour @ Labour cost control procedure; labour
turnover; idle time and over time; Methods of wage payment-time and
picces rates; incentive schemes.

Accounting for Overheads: Classification and departmentalization;
absorption of overheads; Determination of overhead rates; under and
over absorption; and its treatment.

Cost ascertainment: Unit costing: job, batch and contract costing:
Operating costing; Process costing-exeluding inter-process profits, and

Joimnt and by -products,

Suggested Readings:

. Arora MUN @ Cost Accounting-Principles and Practice: Vikas, New Delhi.

| J

[y

CJain S and Narang Koz Cost Accounting; Kalvani New Delhi.
Anthony Robert. Reece, et at: Principles of Management Accounting; Richard

1. Trwin Inc. Hlinois.

N

_Harngren. Charles. TFoster and Datar: Cost Accounting -A Managerial Emphasis;

Prentice-1all of India, New Delhi.

‘A

- Rhan M Y and Juin P.KN: Management Accounting; T'ata McGraw Hill.

6. N Rvo M.B. Shukla, Cost Accounting, Kitab Mahal Allahabad.

1
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GROUP-E: PAPER CODE-BCOM-203

BUSINESS ORGANIZATION AND MANAGEMENT

Objective: This course lamiliarizes the students with the basics and principles of

Unit-1

Linit-11

Unit-111

Unit-1V

management.
Introduction.  Concept, Nature, Process  and  Significance  of

Management: Managerial roles (Mintszberg); An overview of functional
arcas ol Management; Development of management thought; Classical
and Neo-classical System: Contingency approach. Planning: Concept.
Process  and  types: Decision-Making.  Concept  and  Process:
Management by Objectives.

Organizine @ Coneept, Nature, Process and Significance: Authority
and Responsibility relationships: Centralization and Decentratization:
Departmentation;  Organization  Structure-Forms  and  Contingency
factors. Corporate Planning; Environment Analysis and Diagnosis
Direction: Concept and Techniques, managerial Control-Concept and
process, |-llective Control System Techniques of Control; Motivation
and Leading People at work: motivation-Concept Theories-Maslow,
Herzberg, MeGregor and  Quehi,  Financial and Non  Financial
Incentives, | eadership-Concept and |.ecadership stvles, likert's IFour
system ol 1 cadership.

Coordination as an cssence of management, Communication-nature,
Profess,  Networks  and  Barriers.  Iffective Communication.
Management ol change: Concept, n‘alurc and Process of Planned
Change, Resistance to change, Emerging Horizons of Management in a

changing cnvironment,

-
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Relerences :

-

h

0.

Aswathappa & Yadumurth
Arunachalam, P.

Agrawnal. R.C.

Gupla. N.S.

Jha, Bishwambhar

Pro 1LK. Singh

Business Organisation and Management
Business Organisation and Management
Prabandhan ke Siddhant

Organisation Theory and Behaviour
I'undamentals of Industrial Organization
Management

Principle Of Management Prayag

Pustak Bhawan Allahabad.



GROQUP - E : PAPER CODE-BCOM-204

INCOME TAX LAW AND ACCOUNT

Objective: 1t cnables the students to know the basics of Income Tax Act and 1ts

implications.

Course inputs

Unit-1

Linit-11

Linit-111

Unit-1V

Basic Concepts @ Income, agricultural  income, casual income,
ASSCSSMENt  year. previous year, gross total income, tfotal income,
person: Tax cvasion, avoidance, and tax planning. Basis of Charge-
Scope of tolal income, residence and tax liability, income which does
nut form part of total income.

[lecads of income: Salaries, Income from house property; Prolit and
vains ol business or prolession, including provisions relating 1o
specific business; Capital gains; Income from other sources.
Computation of Tax Liability: Computation of total income and tax
liability ol an individual. Aggregation of income; Set-off and carry
torward ol losses; Deduction from gross otal income.

lax Management Tax deduction at source; Advance payment of tax:

Assessment procedures: Tax planning for individuals.

Suggested Readings

I Singhanai V.K. Students; Guide to Income Tax; I'axmann, Delhi.

]

ad

2. Prasad. Bhagwati: Income Tax Law & Practice : Wiley Publication, New Delhi.

Mehrotra FLC. Income Tax Law & Accounts : Sahitya Bhawan, Agra.

3. Dhinker Pagare: Income Tax law and Practice : Sultan Chand & Sons, New Delhi

th

. Girish Ahuja and Ravi Gupta: Systematic approach to income tax: Sahitya

3hawan Publication, New Delhi.



GROUP - F: PAPER CODE-BCOM-205

MONEY AND FINANCIAL SYSTEM

Objective: This course exposes the students to the working of money and [inancial
system prevatling in India.
Course inpuls

Unit-1  Money: Function; Alternative measures to money supply in India-their
different component: Meaning and changing relative importance ol
cach; High powered money-meaning and uses; Sources of changes in
high powered money. Finance: Role of finance in an economy; Kinds of
finance, Financial system; Components;  Financial  intermediarics;
Markets and instruments, and then functions.
Unit-11  Indian Banking  System: Delinition of bank; Commerctal banks-
importance and functions: Structure of commercial banking system in
India, halance sheet ol a Bank: meaning and importance ol main
liabilitics and assels; Regional rural banks; Cooperative banking in
India.

Unit-I11 - Development Banks and other Non-Banking Financial Institutions:
I'heir main features: Unregulated credit markets in India-main l[eature

Unit-1V The Reseive Bank of India: Punctions; Instruments of monetary and
credit control, Main [catures of monetary policy since independence.

Sugsesied Readines:

1. Chandler 1.V, and Goldfeld S.M: The Lconomics of Money and Banking:

Flarper and Row. New York.

J

2 Gupla S.B Monctany Planning of india: S.Chand. New Delhi.

3. Khan MY India |inancial System-Theory and Practice; Tata McGraw Llill,

Y 2
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- Senzupta ALK and Agarwal M.K.: Moncy Market Operations in India; Skylark

Publications, New Delhl.

5. Vinavakan N: Banking by 2000 A.D.; Kanishka Publishers, Delhi.
0. Hatler; Bank Investment and Funds Management; Macmillan India Ltd, New

Delhs

~l

. Mermill: inancial Planning in the Bank; Macmillan India Ltd. New Delhi.



GROUP - F : PAPER CODE-BCOM-206

BUSINESS ENVIRONMENT

Objective: T'his course aims at acquainting the students with the emerging issucs
in business at the national and international level in the light of the
policies of liberalization and globalization.

Course inputs

Unit-I Indian Business Lnvironment: Concepl, components, and importance.
l.conomic  Irends (overview): Income; Savings and investment;
Industry: Trade and balance of payments, Moncey; FFinance; Prices.

Unit-11 - Problems o Growth: Unemploviment; Poverty; Regional imbalances;
Social injustice; Inflation; paralle]l cconomy: Industrial sickness.

Linit-111 Role ol Government: Monetary and liscal policy; Industrial policy:
Industrial licensing, Privatization; Devaluation; Export-Import policy;
Regulation of foreigh investment.

Unit-1V  Inwernational Environment:  International  trading  environment
foverview). Trends in world trade and the problems of developing
countries; | oreign trade and economic growth: International cconomic
oroupings;  International  cconomic  institutions-GATT,  WTQ,
UNC FAD. World bank, IMI: GSP; GS'1P; Countertrade.

Suvoeested Readings

Lo Sundaram & Black. The Iaternational Business Environment: Prentice Hall. New

el

13

CAgarwal A No: Indian iconomy - Vikas Publishing [House. Delhi.

3 Khan aroog A: Business and Society: S, Chand.. Delhi.

4

Dutt R and Sundharam K.P.M: Indian [zconomy: S. Chand. Delhi.

i

Misia SoRand Purt VKRG Indian Eeconoms : Flimalaya Publishing House, New Delhi.
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B. COM-PART 111

GROUP - G : PAPER CODE-BCOM-301

AUDITING

Objective: The course aims at imparting know ledge about the principles and
methods of auditing and their applications.
Course inputs

Unit-1 [niroduction: Meaning and objectives of auditing: Types of audit: Internal
audit Audit Process: Audit progamme: Audit and books: Working papers
and evidences. Consideration of commencing and audit: Routine checking
and test checkhimg.

Unit-11 nternal Controll Internal Check Syvstem: Audit Procedure: Vouching:

Vertfication of assets and habilities.

U= Audit ot hinuted Companies. Company - auditor-appointment.  pow ers.
duties and  habilities. Divisible protits and dividend. Auditor's report-
standard report and gualified report. Special audit of banking companies.
Audit ol educational institutions. Audit of insurance companies.

Umi-1V - Imvestigation: Investigation: Audit of non profit companies, where {raud
15 suspected. and swhen a running a business is proposed. Recent Trends in
Audiing Nuture and signilicance of cost awdite Tax audit: Management
audit

Sugeestion Readinos

l. Gupta Kamai Contemporary Auditimg, 1ata MeGraw- Hill. New Delhi.
2 Fandon BN Ponciples of Audivng. S, Chand & o, New Delhn.

3 Pagare Dmhkar: Principles and Practice ofdming, Sultan Chand, New Delhi.
1 Sharma TR Audiming Principles and Problems: Sahinva Bhawan, Agra.

(e V
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GROUP - G : PAPER CODE-BCOM-302

CORPORATE ACCOUNTS

Objective: This course ¢nable the students to develop awareness about corporate

accounting in conformity with the provisions of Companies Act.

Course inputs

Unit-1 lssue, lorfeiture, and Re-issue ol Shares: Redemption of preference
shares; [ssuce and redemption of debentures.

Unit-11  Tinal accounts: Excluding computation ol managerial remuneration,
and disposal of profit. Valuation of Goodwill and Shares.

Unit-11T - Accounting, For Amalgamation ol Companies as per Indian Accounting
Standard [4; Accounting for internal for internal reconstruction-
excluding inter-company holdings and reconstruction schemes.

Unit-1V  Consolidated Balance Sheet of holding companies with one subsidiary

only.

Supgestion Readings

-

)

Cupta KL Radhiaswamy ML Company Accounts: Sultan Chand and Sons, New Delh,
Naheshwart S N Corporation Accounting. Vikas Publishing House. New Delhi.

Shukda M.C. Grewal T.S. and Gupta S.C.o Advanced Accounts: S. Chand & Co. New
Delht

Shukla M -Corpotate Accounting. Kitab Mahal Allababad.

Ramendu Roy- C orporate Accounting Pravag Pustuh Bhawan Allahabad.
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wm/m



Unit-|

Unit-11

Unit-111

Unit-1V

GROUP - H : PAPER CODE-BCOM-303

HUMAN RESOURCE MANAGEMENT

Meaning. Definitions, Characteristics and nature of TIRM, [luman
Resource  Nanager-qualilication,  functions. Man  Power Planninag,
Recruitment, selection and placement.

Wages and Salary, Fmployee Benefit Programmes, Group and
individual incentives, Motivation.

Promotion, Demotion, lransier, Termination of service, Retirement.
retrenchment. ‘Training-meaning. objectives, need of training, Different
levels ol training. Moral-Meanings of moral, Determinants of employce
moral, Mcthods of raising of employee moral.

Job analysis, Job description, Performance appraisal-Meaning,
Difference with merit rating, Objectives ol performance appraisal Merit

and Demerit of performance appraisal, Welfare and working condition.

Suggestion Readings

t

]

.

LR

Agarwal. R.D. : Dynamics of Personnel Managemoent
Ahoja, R K. : Personal Management
I lippo, 1..D. : Principles of Personal Management.,
Mamoria, C.B. : Personal Management.
Monappa, A & Saivyadain M.S. : Personal Management.
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GROUP - H: PAPER CODE-BCOM-304

MARKETING MANAGEMENT

Objective : 'The objective of this course 1s to help students to understand the

Linit-1

Linit-11

Unit-111

Uint-1V

concept of marketing and its applications.

Introduction: Nature and Scope of marketing; importance of marketing
as a business function, and in the cconomy; Marketing concepts-
traditional and modern; selling Vs. Marketing; markeling mix;
marketing environment. Consumer behavior and market segmentation;
Nature, scope and significance of consumer behavior, Market
segmentation-concept and importance: Bases of market segmentalion.
Product: € oneept of product, Consumer and industrial goods; Product
planning and development; Packaging role and functions; Brand name
and Trade Mark; After sales services; production life cycle concepl.
Price: Importance ol Price in the marketing miss factors affecting price
ol'a product/Service; discount and rebates.
Distribution Channcls and Physical Distribution: Distribution Channcls.
Concept and Role: Types of distribution channels; Factures allecting
choice ol u distribution channels; Retailer and whole seller, physical
distribution of goods; |ransportation; warchousing; inventory control;
Order Processing.
Promotion  Mcthods  of  promotion:  Optimum  promotion  mix;
Advertising media; Fheir relative merits and mitations, Characteristics
ol an ellective advertisement; Personal selling; Sclling as a carecr,

Classilication of a successful sales person; IFunction of Salesman.

WA‘/MW



References:
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GROUP - 1 : PAPER CODE-BCOM-305

PRINCIPLES AND PRACTICES OF LIFE AND PROPERTY INSURANCE

Unit-1  Nature of Insurance: Nature Characteristics and Scope of Insurance,

Kinds of Insurance, Functions of [nsurance, cssential Elemenis
necessary for Insurance. Importance of Insurance.
Principles of Co-operation, Principle of Probability, Insurable Interest,
umost  good  laith,  Indemnity, Subrogation, Causa-Proxima,
Contribution and Warranty. Dillerence between Contract of Indemnity
and Lile Insurance Contract. Over Insurance and Under Insurance
Double Insurance and Re-Insurance.

Unit-11  Lile Insurance :

I-catures ol Lile Insurance, Procedure ol taking a Lile Insurance Policy,
Kinds of 1ile insurance Policics, Whole Life policies, Endowment
policies and 1erm policies. Annuities. Insurance Premium :

lvpes of Premium., Factors affecting the premium of life Insurancc
policies, Methods of premium computation.

Unit-111 Valuation, Surplus and Bonus: Objects of valuation, Sources ol
surplus, Bonus and its kinds, Settlement of Claims under Life
Insurance Policies: Procedure for scuitement of maturity claims,
Procedure lor death claims.

Unit-IV  Fire Insurance: General Information relating to IFire Insurance, Need
for lire Insurance, Scope of Iire Insurance, Physical and Moral
Haszards i lire Insurance, Lire Insurance Contracl: Principles,
Difference between lire and lile Insurance Contracts, Procedure ol

aking a bire Insurance Policy.

Sugecstion Readings :




|. M. Motihai: Principles and Practice of Insurance: Sharda Pustak Bhawan, Allahabad.

. M. N Mishra: Insurance Principles and Practice: S. Chand & Co. Ltd. New Delhi.

2

3. M AniFKhan: Fheory and Practice of lnsurance: Educational Book House, Aligarh.

4. Singh. R & Keshay Shyanm: Bima Ke Tatva: PPB. Allahabad.

5. Singh RK. Keshay Shvam & A. Singh Bima Ke Siddhant Evam Jokhim Prabandh:

Astha Pub.. Allahabad.



GROUP -1: PAPER CODE-BCOM-306

INSURANCE LAW, SALESMANSHIP & RISK MANAGEMENT

Unit-1

Unit-11

Unit-11

Lnit-1V

» Basic insurance Contract, Principles of Contract Aflfecting
insurance. Ditference between insurance Contract and  General
Contract. Present Insurance law in India @ A Briel study of

(i) The insurance Act, 1938 (ii) The Life Insurance Corporation Act,
1956 (i) T'he Insurance Regulatory and Development Authority
Act, 1999,

Insurance Salesmanship : Reasons for Selling Insurance, Obtaining

prospects  Selling tactics, I-ssentials for a successlul Insurance

Salesman. Canvassing, Arguments for Insurance and recommendations

[or relorms

Insurance Agent : Qualifications, Fraining, Functuons,

Disqualifications, Rights of an Insurance Agent, Termination of

Ageney. Working of an Insurance Agent, Working of an Insurance

Agent's Service regarding. (1) Age admission; (11} Policy holders’

servicine, (111) Nominations and Assignment; (1v) Alterations maturity .

Branch Manager :Appointment Qualification, Training, Duties,

Responsibilities and Functions, Role of Branch Manager, Conduct and

Control ol Business relating to the Branch. Development Officer :

Appointment.  [raining.,  lunctions, Powers, Duties, Control of

activitics. Risk Management @ Mceaning of Risk. Nature and Sources

ol Rish, Basic categories ol Risk, Types ol Risk : (i) Pure Risk; (1i)

Speculative Risk - Management  of  Risks, objective ol Rishk

Management. Scope of Risk Management,

<\
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Suggestion Readings :

PPN Guplacs Insuranee and Risk Management: [P, Mumbai.

20 Hamngton, Sceolt. Foand Nichans, Gregary R.: Insurance and Risk Management:
MecCGiraw HRI Book Co.. New York.
3.

Simgh RN Keshan Shyvam & A. Smgh Bima Ke Siddhant Evam Jokhim Prabandh:
Asthu Pub . Allahabad.




Uinit-1

Linit-11

Unit-1t1

Unil-1V

GROUP -J: PAPER CODE-BCOM-307

BANKING LAW AND PRACTICES

Bank-Customer Relationship : Delinition of Customers, Bank
Customer Rclationship and its special fcatures, Termination of the
relationship. bank Pass Book.

Customer Accounts : Opening of Account, Operation of Account,
Speeial Customers of a Bank-Minor, Married Women, Lunatic,
Drunkard, foint Accounts, Partnership irms, Joint Stock Company
and lrustees.

Negotiable Instruments Act 1881 : Negotiable instruments:
Promissary  Note, Bill of I:xchange and Cheque, Endorsement,
Crossing. Payment and Collection ol Cheques: statutory protection
granted to the Banker,

Employments of Bank Funds : Cash Reserve and other Non-l:arning
Assets. | arning Assets; Money at Call and Short Notice, Investment.
[Loans and Advances, Discounting ol Bill.

Modes of Sceuring Advances : personal Security, Guarantee and
mdemnity and Collateral Securitics: Lien, Pledge, Mortgage and
hvpothecation.

Securities of Advances : General Principles for secured advancces,
Lypes of Collateral Securttics- Stock ixchange Sccurities, Goods,
Documents of Title of Goods, Life Insurance policies, Immovable
Property, Fined Deposit Receipt. Book Debits.

Banking Regulation Act: Bank License-Issue, Suspension and

Revocation, inspection ol” Bank Offices, Branch lxpansion, Bank

g W&v}%«w



Books, Records and Returns. Bank Accounts and Audit. Special
Banking Problems in India : Banking cfficiency, Bank Frauds. Core
Banking.

Sugeestion Readines :

1.8 N Maheshwar - Banking Law and Practice: Kalvani Publishers. Ludhiana.

2. G Ko Varshnes . Law & Practice ot Banking: S.ahitya Bhawan Publications. Agra.

"

- Gordon & Natarajan - Banking Theory. Law and Practice: HPH. Delhi

4. B M. L. Nigam® T aw and Practice ot Banking. Vikas Publication. New Delhi.

A

Fannon . Banking T aw and Practice.



Uinit-I

Uinit-11

Unit-111

Unii-1V

GROUP - J: PAPER CODE-BCOM-308

FORLIGN EXCHANGE PRACTICES & PROBLEMS

Forcign Exchange : Concept. Need. Difference between Foreign
Fxchange and Normal ‘Transaction. Documents used in Foreign Trade :
Invoice. Bill of ading. Bill of Exchange. Insurance Policy, Letter of
Credit.

Balance of Trade and Balance of Payments : Meaning and Differences.
Disequilibrium in the Balance of Pavments: Cause, Consequences and
Remedies Mechanism of International Payment : Instruments of
'sternal Pauvments. Equibibrium Rate of’ Exchange. Fixed Vs [Flexible
I xehange Rates.

Forcign Fxchange Market : Opcerations. Agency arrangement. Spot
[ vehange. Torward Uxchange. Arbitrage Operations. Cover Operations
Forcign Trade Risks and Insurance : Political Risks, Commercial
Risks. A ertucal study of the working of ECGC. Export Credit : Packing
Credits. Shipping Finance. EXIM Bank.

Liberalised Exchange Rate Mechanism (LERM) : Concept of Practice
Non-Resident Accounts : Procedure. facilities and tax  concession
available in India. Arithmetic of Fxchange Rate : Customer's and

RBanher's Caleulation of Spot and Forward Rates.

Sugoeestion Readings

Andles and Mattoo - Foreign Uxchange Principles and Practice: S. Chand & Sons, New Delhs

2. Jeevanandam : Forcien Fychange: S, Chand & Sons. New Delhi.
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Unit-1

Unit-11

LUnit-111

Unil-1V

GROUP - K: PAPER CODE-BCOM-309

COMPANY LAW AND SECRETARIAL PRACTICE

Introduction: Characteristics of Companies; Lifting of Corporate Veil:
Tvpes of Companies including one person Company. small compan
and producer company . Association not for Profit: [llegal Association:
Formation  of  Company:  [Promoters.  their legal position, pre-
mcorporation  Contract  and  Provisional  Contract:  Registration
Procedure. Memorandum ol Association.  Articles of Association:
Doctrme of Constructive Notice and Indoor Management. Prospectus-
shell’and red herring prospectus. Misstatement in Prospectus.

Share and Decbentures: Allotment and forfeiture  of  share.
[ ransmission of Shares. Buyback and Provisions of regarding bus back:
[ssue ol Bonus Shares. Issue and Redemption of Debentures.
Management: Classification ol Directors. Women Dircctors.,
[ndependent Director. Small Sharcholder's Director: Disqualifications,
Dircctor Identifs Number (DINY. Appointment: Legal Positions, Power
and Duties: removal ol Shareholders and Board: types ol Meeting.
Convenmg  and  Conduct  of Mcetings. Company  Secretary:
Detinition. Qualification. Posttion, Rights and Duties. Statement on
Corporate Governance. Chairman’s Speech. Director's Report.
Miscellancous Provisions: Buoks of Accounts. Registers: Online
Filling  of Documents:  Dividend Provisions:  Secretarial - Audit:
Appomtment. Rotation. and Report. Concept and Modes of Winding

Up. National Company Law Iribunal (NCLT): Special Courts.
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GROUP - K: PAPER CODE-BCOM-310

INDUSTRIAL AND LABOUR LAWS

Unit-I  The Factories Act, 1948 ;1 he Industrial Disputes Act, 1947

Unit-11  The Trade Unions Act, 1926: I'he Payment of Wages Act, 1936

Unit-111  1he Minimum Wages Act, 1948 The Workmen's Compensation Act,
1923

Unit-1V  The Contract Labour (Regulation and Abolition) Act, 1970; The
industrial mployment (Standing Order) Act, 1946

sSugvesied Readings:

. laxmann's. Labour Faws; Fanmann Allied Serivices (P) [Ltd.

208 N Mishra: Labout [ aws: Central Book Agency. Allahabad.



